Front end designer/developer exercise
Requirement

Create one HTML email and present the live version in your second interview, talking through your creative process and rationale behind decisions.
Take one of the emails previously created as a template to produce this email. Please redesign the email but take note of the creative considerations below, and be aware the style of other example emails attached.
Scenario

Primary message:

Travelodge has an issue with low occupancy in its London hotels. 
In order to encourage bookings in the capital, we want to communicate a special offer rate of £50 per room, per night available at a number of London hotels for stays from 1 February – 1 May.
Listing the hotels is important for clarity on what’s available in the deal:

London Covent Garden

London Docklands

London Euston

London Greenwich

London Kings Cross

London Liverpool Street

London Marylebone

London Southwark

London Tower Bridge

London Waterloo

The Call to Action needs to take the reader to:
http://www.travelodge.co.uk/hotels/location/london-hotels
Secondary message:
We need to communicate our online breakfast and dinner discounts to help drive Food & Beverage bookings.

Include a link within the copy that takes the reader to www2.travelodge.co.uk. 

The Call to Action needs to take the reader to:
www2.travelodge.co.uk/bar_cafe/

Other links in the email:
Travelodge logo <www2.travelodge.co.uk>
Search & Book <www2.travelodge.co.uk/search_book>
Lowest Prices <www2.travelodge.co.uk/saver_rooms>
Tell a Friend <www2.travelodge.co.uk>
See small print at end.

Creative considerations:
· Price is important as Travelodge’s key differentiator in the market 

· Use Lorem Ipsum in place of supplied copy
· Where you would like to use images, copy pictures from iStock or similar, no need to purchase for this exercise

· We use the Cocon font family (Bold, Regular and Light) but no need to purchase for this exercise

· See existing HTML for colour references 

Certain sections in an email are standard and must always appear:

· Blue headline banner with Travelodge logo & the 3 call to actions (
· Style of call to action buttons (curved corners, red box, white font)

· Ability to follow us on Facebook & twitter
· Small print at bottom of email (see below)
Booking with Travelodge
All rates are subject to availability at the time of booking and may not be available at every hotel, every night. View our full terms and conditions <www2.travelodge.co.uk/terms/>

Receiving emails from Travelodge
Add travelodge@email.travelodge.co.uk to your address book or safe senders list to ensure you get these emails. You are currently subscribed as %%email%%. You have received this email because you have opted to receive marketing emails from Travelodge when making a room booking online. You can unsubscribe <direct this link www2.travelodge.co.uk> from these emails at any time, but if you’ve been sent this by a friend and would like to subscribe <direct this link www2.travelodge.co.uk>, it won’t take long. If you’d prefer to receive these emails at a different address, you can update your profile <direct this link www2.travelodge.co.uk>

Please don't click 'Reply'
We don't monitor emails sent if you click 'Reply'. If you do have an enquiry about a booking, or any other question, visit our online help. <direct this link www2.travelodge.co.uk>
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